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Descriptive transcript: Vodafone 

The video starts with a moving shot of the Rhein riverside during daytime. It’s sunny 
with clouds. Ships can be seen on the Rhein. The animated Siteimprove logo rolls 
in while a male voice can be heard: “Trust is really at the heart of our brand. High-
quality communication is key. It’s not only about broken links or content that is not up 
to date.” 

The screen switches, now a metro station staircase with the iconic Vodafone tower 
in the background can be seen. A man is skipping down the stairs, carrying a laptop 
under his arm. The voice continues: “It’s also about the tone of voice, it’s about 
accessibility, and it’s about inclusivity.” Eerie music sets in. 

The screen changes to a drone shot of Düsseldorf, the Rhein river can be seen in the 
morning sun. A white, animated text over a semi-transparent, blue circle fades in, 
reading “Elevating content during digital transformation. Siteimprove + Vodafone.” 

The voice continues: “My name is Ralf Klanke.” The screen changes to an indoor 
office setting, showing a man sitting in front of the camera. He can be seen from the 
chest up talking to the interviewer (not visible) wearing a grey blazer over a dark 
blue shirt. Vodafone’s iconic white logo on a red wall is visible in the background. 
Ralf adds: “Currently, I’m the Center of Excellence Lead, Tonality and Search, within 
the Digital Department of Vodafone. We’re taking care of the quality of our digital 
content, and also of our corporate language.” A white frame appears in the bottom 
right corner, the text reads “Ralk Klanke, Center of Excellence Lead, Tonality and 
Search, Vodafone.” Eerie music continues. 

The screen switches back to the Rhein riverside. Ralf can be seen walking next 
to a woman wearing business attire. They’re chatting. Ralf’s voice can be heard: 
“In the last couple of years Vodafone as undergone a major transformation from 
a phone company to an integrated, convergent communications provider.” The 
screen changes back to Ralf sitting in the office space with the red wall from earlier 
addressing the interviewer (not visible), followed by an outside shot of the Vodafone 
tower. The screen moves back to the riverside, Ralf and the woman can be seen 
again walking next to each other. Ralf’s voice can be heard: “That was accompanied 
by several major mergers and acquisitions.” The screen changes to Ralf addressing 
the interviewer (not visible) in the office. He continues: “With all the new colleagues, 
with the new processes, with new ways of communicating, that was a bit of a 
challenge for us” - now an outside shot of the Vodafone tower can be seen, followed 
by a scene showing Ralf and the woman sitting on a sofa in the building’s lobby in 
front of a laptop, talking - “because we wanted our communications to be as concise 
as possible.” 

Eerie music continues, Ralf’s voice can be heard: “We needed the most efficient tools 
to help us get an overview of how the quality of our content is over all our channels.” 
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The screen switches back to Ralf sitting in front of the red wall addressing the 
interviewer (not visible). 

After a brief pause, Ralf and the woman can be seen again sitting in front of the 
laptop, working. Blue dreamy, floating particles emerge from the laptop screen. Ralf’s 
voice can be heard: “For us at Vodafone, it’s really within our DNA to take data-driven 
decisions, and Siteimprove is one of the main pillars that helps us get insights into 
where to focus our efforts.” Ralf can now be seen again addressing the interviewer 
(not visible). 

Eerie music continues. Ralf adds: “Inclusivity and website accessibility, therefore, 
is of very, very high importance to us.” Ralf is now shown standing in the Vodafone 
lobby in front of a glass façade, looking outside while talking on his phone. The voice 
continues: “The accessibility suite of Siteimprove helps us identify the areas where 
we still have to improve.” Ralf can now be seen again sitting next to the woman at a 
table in a conference room, looking into a laptop screen. Blue particles float around 
them. Eerie music continues. 

The screen changes back to Ralf talking to the interviewer (not visible). He says: 
“The metrics that we measure with Siteimprove are the Digital Certainty Index and 
the Quality Assurance Index. We’ve made a lot of progress since we started our first 
crawl in 2015, and now we’re trying to keep that level as high as possible at around 
95 out of 100.” Next to Ralf, an animated wheel diagram appears counting from 0 
to 95. 

While his voice continues, Ralf can now be seen in Vodafone’s lounge area walking 
past a red wall featuring the iconic white Vodafone logo. As he’s walking up a set 
of red stairs leading to the rooftop terrace, his voice can be heard: “It’s basically all 
about content quality. We want to make sure we’ve got the best possible content 
quality on our digital real estate. We’re using Siteimprove more or less on a daily 
basis. The way that we’ve set up Siteimprove helps other teams save a lot of time.” 
He can now be seen again in the office space, addressing the interviewer (not 
visible). He adds: “Siteimprove does the heave lifting while squads have more time 
to focus on their strategic priorities, do user research, and make concepts for even 
better user journeys.” The screen switches, now Ralf can be seen standing behind 
a high table on the Vodafone rooftop terrace with a panoramic view of Düsseldorf 
behind him. He’s working on his laptop. Blue particles float around him. While eerie 
music continues, Ralf closes his laptop, looks up and smiles. 

The screen changes to the entry setting, showing the metro station staircase 
close to the Vodafone tower. A semi-transparent, blue circle expands across the 
screen, revealing a white text that reads: “Helping 7,200 leading brands drive digital 
performance with purpose.” 

The screen fades to white, and the dreamy, blue particles float in from the left 
side of the screen, gathering together in the center of the screen to form the blue 
Siteimprove logo.
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