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Description 

Siteimprove has created a collection of short informational videos on various topics called the 

"Breakthrough Series". They consist of a subject matter expert speaking about a topic in front of 

the camera from their home office or the Toronto office.   

The video opens to show Matthew sitting in her home office, speaking on camera for the entire 

length of the video.   

Matthew has dark hair and is wearing a blue and white collared shirt. 

Transcript 

Matthew Margey: 

In this video, I talk about the final stage of an SEO roadmap - control - we want to measure the 

success of all your efforts. 

[Upbeat music plays.  The title slide comes up with the words: Breakthrough. Siteimprove.  Then 

the scene returns to Matthew speaking on camera.] 

Measuring your SEO is a critical component of any SEO strategy and there's a number of 

important KPIs that you should be tracking. 

So first of all your keyword rankings, all of your non-branded keywords that are important to 

your business, um, ensuring that you're tracking those keywords on a daily basis, a weekly, 

biweekly, monthly basis, whatever fits for your, you know, for your industry and your strategy 
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and obviously your organic traffic and but also your total search traffic. You know a number 

those keywords that you may have improved could be, you know that search intent that we were 

talking about earlier on there could have been long tail keywords where people are finding 

general information to your website but may not buy straight away and may come back through 

a different channel, such as a direct traffic, right? Um the device type too is very important. 

Mobile and desktop. Google has put the, you know, the shift towards more mobile first which 

has become the primary index. So keeping an eye on, you know how your traffic's performing 

on mobile and desktop um because it's different, you know, um, it's basically a different index 

now and you know, you could have a really good desktop experience and rank very strongly, 

but maybe your mobile experience is not as good. Maybe your mobile speed is very slow and 

you know the usability is bad and your rankings would be, would decrease. 

So it's definitely important to keep track of this, your conversions and revenue, so making sure 

that you have all that set up from an analytics perspective and then you can tie in the keywords 

too that have improved to that conversions and that revenue coming back to the business. 

Your backlinks as well, your off-page SEO, you know, keeping track of, you know, the total 

number of backlinks that are going to your website. 

So the total amount of referring domains, um the new backlinks even lost backlinks um over 

time, so you can get that back um and then also too, you know, around your domain trust,  

different types of link metrics, such as domain trust and authority and how you're, you know, 

you're, you're growing over time from a backlinks perspective as well. 

So basically these are really important KPIs to ensure that you're tracking and to help, you 

know, make sure that you're maximizing success and be able to relay that information back to 

all of the important stakeholders in your organization. 

 

 

 

 

 


