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Description 

Siteimprove has created a collection of short informational videos on various topics called the 

"Breakthrough Series". They consist of a subject matter expert speaking about a topic in front of 

the camera from their home office or the Toronto office.   

The video opens to show Matthew sitting in his home office, speaking on camera for the entire 

length of the video.   

Matthew has light brown hair and is wearing a black t-shirt and blue fleece sweater.  

Transcript 

Matthew Bebenek: 

Hello. I'm Matthew Bebenek, Solutions Consultant and product expert for Analytics here at 

Siteimprove Canada. And today I'm going to be talking about effective campaign tracking.  

[Upbeat music plays.  The title slide comes up with the words: Breakthrough. Siteimprove.  Then 

the scene returns to Matthew speaking on camera.] 

It's important and crucial to have an effective campaign tracking process in place to be able to 

tie your acquisition initiatives to your business and end goals, at the end of the day to find your 

weak points and strengthen them.  

And this really manifests itself in three pillars, the first being setting up proper goals to attribute 

your campaigns to. 

https://videos.siteimprove.com/en-ca/watch/AB5LRKEJgXhsf6wXucpS7A?


The second, making sure you have naming conventions and parameters set up for your URLs 

so that it's easy to attribute what sources are working for you and what aren't in relation to those 

goals.  

And the third is you want to make sure you have easy to access reporting set up around all of 
this so you can quickly view it and make decisions to better these things next time.  

So when it comes to setting up that first pillar and making sure your goals are in place properly, 
you need to ask yourself, you know, beyond my landing page, what are you trying to get our 

users with this campaign to do? Is it download a resource? Fill out a form, watch a video, no 

matter what the ask, make sure you have the proper event tracking set up so you can attribute a 

goal to it to tie a campaign to that end goal, at the end of the day.  

And this couples into our second filter. You need to have your sourcing laid out and easy to 

understand. So you know which sources work well towards are goal and which don't, and that's 

all done through proper UTM parameter tagging. Make sure it's consistent across your 

campaigns as well so you can compare source to source, campaign to campaign in relation to 

your goals to make those decisions.  

And again, it's all tied together with easy reporting. You need to have automated reporting setup 

so you don't waste time farming all this data, and you can reallocate that time to actually 

analyzing it and remediating and bettering your processes to get more conversions from your 

acquisition sources at the end of the day.  

So thanks for watching and make sure to check out our other videos for more digital marketing 

tips. 
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