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Description 

Siteimprove has created a collection of short informational videos on various topics called the 

"Breakthrough Series". They consist of a subject matter expert speaking about a topic in front of 

the camera from their home office or the Toronto office.   

The video opens to show Jennifer speaking on camera for the entire length of the video. She is 

not sharing any screenshots or animations. Jennifer has dark brown hair and is wearing a black 

patterned blouse. 

Transcript 

Jennifer Chadwick: 

Hi, everyone. It's Jennifer Chadwick and I'm the lead accessibility strategist at Siteimprove. And 

welcome to this next edition of the breakthrough series. So today we're gonna talk about WCAG 

or the Web Content Accessibility Guidelines.  

Many of us are working very hard towards the deadline of June 30th, 2021 in Ontario here that 

requires compliance for websites and applications to WCAG 2.0 level AA.  

So those not familiar with WCAG, there are three levels, levels A, double A, and triple A. So 

when you're working towards this goal, there may be a tendency to want to meet double A and 

then move on to triple A. However, this is just a reminder that we have WCAG 2.1 as the current 

standard. So WCAG 2.1 came out of 2018 and then 2.2 was set to be released in July of 2021 

or in the summer there about.  

https://videos.siteimprove.com/en-ca/watch/omgjDRotPP4dqbpjRx3dwj
https://videos.siteimprove.com/en-ca/watch/omgjDRotPP4dqbpjRx3dwj


The other exciting thing is a new change adapted and expanded version of the guidelines. The 

project silver or WCAG 3.0. However, those changes and that version is probably about a 

couple of years away. The point that we want to make is that to continue moving forward, to be 

truly compliant with the WCAG standard. 

Instead of setting your sights on Triple A, issues continue to move through a 2.1, 2.2 and then 

3.0. So 2.1 and 2.2 focus on Level A and AA issues there. That's your best bet for continuing to 

meet a wider variety of needs. 

Given the fact that WCAG 2.1 has 17 new success criteria or guidelines added on top of 2.0 and 

these things really relate to supporting people with low vision or cognitive difficulties or needs in 

that area, as well as just a recognition of mobile devices and mobile support.  

Long story short. Continue doing what you're doing, all the great work. But as a strategy, work 

towards 2.0, double A and then I recommend you continue efforts into meeting A and Double A, 

in WCAG 2.1, 2.2, and then when we get to 3.0, we'll have another conversation. 

Looking forward to the next time we speak. Thank you. 
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